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Promote your Business or 

Cause Using Social Media 

 

Introduction: A Beginner’s Handbook 
 

Many people who own small businesses, have a cause or something they 

are extremely passionate about. Maybe it is sport, community related, a 

political cause, a religion or a hobby. They want to share that passion with 

others and promote their cause or their businesses. In the past, it was 

tough for the average individual to accomplish that goal. However, that 

changed when social media became mainstream and allowed individuals to 

publish their thoughts and words online. 

In 1997, the blog arrived, making it easier for the average person to publish 

thoughts online. But it wasn’t until Blogger and WordPress came along that 

blogging went mainstream. 

In 2005, as Internet speeds increased, we were able to get our point across 

not only in words. Now with video sharing YouTube has allowed millions to 

share their causes with others in ways that weren’t possible only a few 

years ago. 

Within the last few years, social media has exploded and now we have sev-

eral ways to promote our causes and businesses. From its onset in 2004, 

Facebook hasn’t looked back and now boasts over 900 million users world-

wide. Soon after, Twitter exploded out of nowhere and now words like 

Tweet, Hash Tag, Re-Tweet and more have become part of our vocabulary. 

Now Google+ is new on the social media scene and has roughly 343 million 

active users as of January 2013. 
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Pinterest has exploded onto the social media scene and has women pinning 

and repining images of the things they like or would like to have. It is now 

one of the top visited social media sites and spreading like wildfire. 

Social media provides us powerful tools to promote businesses or causes 

online. This book shows you the basics of social media so you can accom-

plish that. We will cover how easy it is to set up accounts, send your first 

Tweet, use Facebook Custom Fan Pages and applications to create a more 

attractive Fan Page and how to stay in touch with those fans to promote 

your social media goals the right way. 

 

A positive attitude will take you more places than a negative one. 

Dennis J. Smith - Author, WordPress and Social Media Consultant 
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Blog Is the Word 
 

Writing a blog and putting your words online is a lot easier today with the 

help of sites like Blogger.com and WordPress.com. Both are easy to use 

and offer an array of tools to customize your blog and make it uniquely 

yours. Blogging, along with a website, was one of the top ways to promote 

a business or cause before social media came along. But there was no way 

to really communicate with others like you can with Google+, Twitter or Fa-

cebook. 

 

If you don’t already have a blog, you’ll need to decide if you want to use a 

service like Blogger.com or if you want something a little more customiza-

ble. Blogs hosted on Blogger.com typically don’t have their own domain 

name. That makes it a little more difficult to optimize your blog for search 

engines. Let’s say you want to call your blog “How to Promote Your Cause 

Using Social Media” you could use promoteyourcause.com for your website 

address with other blogging services such as WordPress. With Blogger, your 

website address would most likely be http://www.promoteyourcause.blog-

spot.com.  
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WordPress 

 
With WordPress, you have the freedom to create, edit and publish any-

thing from your PC or even a mobile device. WordPress has thousands of 

themes available for free and others for purchase. Themes allow you to 

create a blog that is uniquely yours. WordPress blogs let viewers comment 

on your posted articles, thus creating a dialog between you, your viewers 

and other viewers. There are other elements called plugins available that 

add more functionality to your site. 

 

How to set up a WordPress account 
 

If you are short on money, then the free WordPress account is the way to 

go. There are some limitations but it’s a great way to get started in promot-

ing your causes with a blog. Visit https://signup.wordpress.com/signup/ 

from your favorite browser and you’ll be blogging in minutes. Trust me, it’s 

that easy! 

 
WordPress.com Account Set-Up 
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Keep in mind that with the free version of WordPress, your website ad-

dress will be yourblog.wordpress.com and you are limited to 3GB of file 

storage, which is still a lot of space. You can upgrade later if needed using 

their premium features. You don’t even have to stay with WordPress if you 

decide you want to try something different. You can export your blog post 

and comments and then import them into another blog format like 

TypePad or Blogger. 

Once registered, you are ready for your first blog post. But before you do 

that, let’s talk a little about your cause. How do you want to get your point 

across to others? What do you want to write about? It’s good to have a 

goal in mind before you pound out thoughts on the keyboard. Write down 

some main goals for your blog.  

I like to try to post something to my blogs every few days or at least once a 

week depending on my schedule. I also like to make sure that I’m using 

“keywords” in my post so they are search-engine friendly. What are key-

words, you ask? Keywords are words that search engines pick up on ac-

cording to their density, how frequently they appear in your post. It is how 

search engines determine what your post is about. If you want the search 

engine ranking for your blog higher, you need to optimize your post. If your 

cause is about “health food” and you want others with an interest in health 

food to find your blog, then use more words related to health food in your 

blog post. But make sure you write in a way that seems natural to your 

readers. For more information on Search Engine Optimization, I recom-

mend “Search Engine Optimization – An Hour a Day” by Jennifer Grappone 

and Gradiva Couzin. This is the first search engine optimization book I read 

and it’s easy for anyone to understand. If you are using the self-hosted ver-

sion of WordPress I recommend using an SEO plugin such as WordPress 

SEO by Joost de Valk (Yoast). 
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Pick a Theme 

 
With WordPress there are many themes available to make your blog your 

own. I have yet to run across a blog that looks like mine. After you have 

registered and you are logged into your WordPress account, you’ll control 

your blog from the dashboard. This is where you control everything about 

your blog - from posting, editing, customizing and managing the look and 

feel. There are over 60 themes available from WordPress.com. Take your 

time and search for something that matches your cause. I have a self-

hosted WordPress blog where I post articles about WordPress plugins. The 

theme is basic but very flexible and rich with features. Remember that you 

can always change your theme if you don’t like it. It doesn’t harm anything 

that you’ve already posted to your blog. 

 
WordPress Themes 
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Posting to WordPress 

 
It is easy to create your first post and it can be done from a PC or a mobile 

device. Select Post from the navigation menu of your dashboard and Add 

New. Give your post a headline that is related to your post but also con-

tains keywords. If you have used Microsoft Word you will be familiar with 

the items above the main body of your post. You can bold, italicize, align 

text, add hyperlinks, spell check and more. Enter your post by typing into 

the box directly below, keeping your post search-engine friendly by using 

keywords. Make sure your words flow so your reader understands your 

point. When you are ready to publish your post, click on the Publish button 

to the right. You can save a Draft and come back and finish later or you can 

Preview your work. But before you do that you want to tag your post and 

select categories. Categories are permanent and allow you to group topics 

within your blog. Keep your categories limited so your blog doesn’t get too 

overwhelming. Tags are used to point out more specific information in your 

post. An example might be a post titled “Boise Idaho Weather,” filed under 

the category “Idaho Weather,” but tagged with “Boise weather, Idaho 

weather, snow, rain, wind, hail.”  

 
WordPress Add Post 
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You also have the options to publish at a later date and time, make your 

post private and allow comments or not. 

Using WordPress Widgets 

 
Widgets are tools and content that you can add to your 

blog along the sidebar. You can find widgets on the 

Dashboard under the Appearance menu. Drag the 

widget you want to use from the Available Widgets or 

Inactive Widgets to the Sidebar area on the right. 

 

 
WordPress Widgets 

The widgets can be dragged and dropped into place according to how you 

want them to appear in your blog. Use the Facebook and Twitter widgets 

to connect your blog to these hugely popular social media sites. The Twit-

ter widget is under Available Widgets and the Facebook Badge is created 

from your Facebook page. We will discuss how to create a Facebook Badge 

when we talk about Facebook.  
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WordPress Widgets 

 

What’s the difference between Word-

Press.com and WordPress.org? 

 
There are features found in WordPress.org that you won’t find on Word-

Press.com. Some of those features allow more control over the functional-

ity of your blog and might better benefit your social media strategy. 

With WordPress.org, you need website hosting that can typically run from 

$7-15 a month,* you also have to be more technical to set up and run the 

blog, along with making backups of your site to a database. However, the 

WordPress app itself is free and you have access to hundreds if not thou-

sands of themes. My favorite feature is the ability to use a plugin to make 

your blog more powerful with added functionality. 
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WordPress Self-Hosted Website 

*Receive $10 off any hosting plan at GreenHostUSA.com. Select “Order 

Now”, enter your domain name. Enter the code “book” at checkout (.com, 

.net or .org domain name registration is $9.95 a year). Find out more here: 

http://greenhostusa.com/hosting.html 

 

The Power of Plugins 

 
WordPress plugins are powerful tools used to communicate with your blog 

readers. You can find everything from ways to enhance comments on your 

blog to gathering subscribers for a newsletter. If you want to make money 

with your blog there is even a plugin to display ads. You might make 

enough money each month to pay for your hosting. If your blog has high 

traffic, you might make enough for a second income. It is not guaranteed to 

happen to everyone but the possibility exists. 
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More functionality with Plugins 

You can find a full list of Plugins (over 24,640) for WordPress at: 

http://wordpress.org/extend/plugins/ 
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WordPress Forum 

 
I recommend visiting the WordPress Forum if you have a question or a 

problem with your WordPress Blog. I have used the forum many times 

when something went wrong and I needed an answer. At times an updated 

plugin can cause havoc with your blog. You can post your question or issue 

in the forum and get an answer from others who might have the same is-

sue. I recommend you search the forum for an answer before you post a 

question. You might save yourself some time in getting your issue resolved 

quickly. 

More reading:   

WordPress for Dummies – by Lisa Sabin-Wilson and Matt Mullenweg 

WordPress: The Missing Manual (Missing Manuals) by Matthew MacDon-

ald 
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Blogging with Blogger 
 

WordPress isn’t the only choice in the world of 

blogging. Blogger, now owned by Google, started 

back in 1999. One of the co-founders, Evan Williams, went on to start the 

hugely popular Twitter, which we will talk about later. 

 

If you already have an account with Google, you can sign into Blogger with 

your Google account or head to http://www.blogger.com to start the pro-

cess of creating an account. 

Create New Blog 

 

Name 

If you don’t have a Google account, it is easy to create and you have access 

to all Google services including Blogger. Choose “New Blog” from the Blog-

ger home page to get started. Fill in the Title which is the name you would 

like to call your blog. In this example I named the blog “Social Media – Den-

nis J. Smith”. 
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Blogger – Create a new blog 

The blog name can be the name of your cause or your business or some-

thing catchy. It is really up to you what you want to call your blog. My per-

sonal recommendation is that you pick the name of your business or cause 

if it is available. 

 

Address 

The same thing holds true for the URL or blog address. You can create cus-

tom blog addresses later if you would like. This is much better for search 

engine optimization in my opinion. But we are talking about free if you use 

the blogspot.com domain. 

Template 

The last step is choosing a template to give your blog a look and feel fitting 

for your business or cause. When finished choose the “Create blog!” arrow 

and you are ready to start blogging. It’s that easy!   

There are advanced set-up options available where you can set up a cus-

tom web address or import an existing Blogger blog. See Blogger Settings 

for more information on using these advanced features. 
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Blogger Settings – Blog Address 

Start Blogging 

 
Choose the “Start Blogging!” link from the Blogger Dashboard to start blog-

ging. 

 

Blogger Dashboard 

Now you are ready to get down to business and add your first Blogger post. 

I’m not going into a lot of detail about your blog post. 
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Blogger Post 

Most blogging platforms operate like any of the major word processing 

software applications. Add a post title and then type the body of your post 

right below that. Format your post with the toolbar above the body of your 

post. You can save a draft for later, preview your post or publish to make it 

live. Post settings are off to the right and can be used to schedule the post 

to go live at a certain date or time. This can be handy if you run a business 

and want to promote a sale that starts on a certain date or time. You can 

also choose to let your reader leave a comment or not. 

All the information you need to modify your Settings, Layout and Monetize 

your blog can be found under Blogger Help. It is recommended you also 

read other books out aimed at teaching you the ins and outs of Blogger. 

This will give you the maximum benefit of this powerful social media tool. 

Be sure to look for recent editions, because things change fast. 
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Now that you have your first blog under your belt, we will continue to 

cover ways you can use Social Media to promote your business or cause.  

 

 

More Reading:  

Publishing a Blog with Blogger – by Elizabeth Castro 

ProBlogger:  Secrets for Blogging Your Way to a Six-Figure Income – by Dar-

ren Rowse 
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Blog Talk Radio 
 

Now that you are familiar with Blogger and WordPress, we will look at an-

other way to promote, using another form of social media. 

Blog Talk Radio lets you take your cause to the Internet via your own talk 

show. Create a free account by filling out the online form or if you already 

have a Facebook account, use “Connect with Facebook.” Information you 

have already provided Facebook will be pulled into Blog Talk Radio to cre-

ate your account. 

 
 

Blog Talk Radio is the largest and fastest-growing social radio network on 

the Internet. It is integrated with other social media sites like Facebook and 

Twitter so you can share your show and promote your cause. 

In addition to the free version, Premium versions of Blog Talk Radio give 

you more features. With the free version, there is no software to download 

to your PC. There is a feature that allows for Live Chat with listeners during 

and after your live show. 
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Blog Talk Radio has more information on their website on how to host and 

promote your show. The site’s many resources show you how to promote 

your show, write for search engine optimization, press release distribution 

and tips on the best format for your show when going on air. 

 

 
 

Blog Talk Radio is emerging as another part of the social media world. 
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Blog Talk Radio Resources:  

 

Site URL:  http: //www.blogtalkradio.com/ 

Getting Started:    http: //www.blogtalkradio.com/btr101.aspx 

FAQ’s:    http: //www.blogtalkradio.com/faq.aspx 

Forum:   http://forum.blogtalkradio.com/ 

Social Media Talk with Dennis J. Smith 

Catch my show Social Media Talk on Blog Talk Radio on Thursday’s at 1 PM 

Mountain Time. 

http: //www.blogtalkradio.com/socialmediatalk 

More Reading:  
Your Show Will Go Live in 5 Seconds – Jon Hansen 
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YouTube can make your cause go viral 

 
YouTube has only been on the social media scene for over 

seven years. But it has exploded and become engrained in 

our society. When others share your video in masses, it be-

comes viral and can give you tons of exposure.  

 

You can find devices that record video for less than $200 at Best Buy, Wal-

Mart or online. It is even possible to record video from a mobile phone and 

upload video on the fly to YouTube. Imagine your cause being political and 

you are at a rally for your candidate. You can record video of the rally and 

have it uploaded to your blog, posted on your Facebook page and tweeted 

on Twitter within minutes. Now those who weren’t at the rally can see 

what your candidate is all about. 

 
YouTube Video Manager 
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Video Cameras and Editing 

 
Pick a video camera that can capture quality video. I would suggest some-

thing with a hard drive or SD media that makes it easy to transfer video to 

your computer. You want something that lets you take that video and up-

load it quickly and with ease. 

In editing your video, keep in mind all forms of social media you are using 

to promote your cause or business. Display the address of your blog or 

website across the bottom. Include your Facebook page and Twitter ad-

dress in a way that it isn’t intrusive to the video. Be creative with your edit-

ing but keep it short and simple. Make your videos entertaining. Boring 

doesn’t sell and boring doesn’t promote a business or a cause! 

 

Tag your video to promote your video 

 
YouTube video tags are keywords to describe your videos so others can 

find them and search engines can rank them. Tag your videos when you up-

load them to YouTube. 
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Edit YouTube Video 

It is also important to give your video a title worthy of search engine opti-

mization. Add a description that includes keywords related to your cause. 

Keep in mind that Google owns YouTube and usually adds videos to the top 

of its search rankings. 

 

Incorporating your video in your blog 

 
Now that you have your video on YouTube, you might be asking, “What 

next?”  It is time to share your creativity with others using the embed fea-

ture. With embedding you can copy code and paste it into your blog or 

website. You can choose how you want to customize your embedded video 

and YouTube creates the code. When you copy and paste that code into 

your blog, the video will load within your blog posting. Embedding isn’t the 

only way you can share your video with others. 
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Edit YouTube Video 

 

Share Your Video 

 
It took YouTube a few years to get wise to the benefits of social media. Fa-

cebook is the largest website on the Internet with over 1 billion users. That 

is larger than the population of the United States, a huge potential audi-

ence. YouTube added the ability for users to share their videos on Face-

book, Twitter, MySpace and many other social media sites. It’s easy to do 

and greatly increases your chance of connecting with those interested in 

your cause or business. 

Read More:  

How to Make Money with YouTube – by Brad and Debra Schepp 

Make Money Online - How I Made an Extra $1,187.66 from a 4-Minute 

YouTube Video [Kindle Edition] – by Steve Scott 
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Twitter  

 
“Every day, millions of people use Twitter to create, discover and share 

ideas with others. Now, people are turning to Twitter as an effective way to 

reach out to businesses, too. From local stores to big brands, and from 

brick-and-mortar to internet-based or service sector, people are finding 

great value in the connections they make with businesses on Twitter.” 

Twitter 101 - A Special Guide 

 
Twitter Welcome Screen 

 

Getting Started With Twitter 

 
So far we have learned about blogging with WordPress, Blogger, Blog Talk 

Radio and using YouTube videos to promote your business or cause. We 

talked about how you can share those You Tube video to social media sites 

like Facebook and Twitter. Twitter is a social media site that lets you share 

information with others in 140 characters or less. 
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Twitter, around just since 2006, has exploded out of nowhere. Countless 

people, from average individuals, small businesses, major corporations to 

movie stars, are on Twitter. They are using it to either promote a cause, a 

business, or an event or simply to let the world know what they are up to. 

It is not just people talking about what they had for breakfast this morning. 

It is a powerful marketing tool that is free and fast — it only takes a mo-

ment to send out a tweet. 

The first thing you need to do is set up a Twitter account at 

http://www.twitter.com. It is free and only takes a little of your time to cre-

ate! 

Join Twitter 

 

Enter in your full name, email address, password and choose a user name 

that is the name of your cause or business. If you have a blog, website, 
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Twitter and Facebook page, try to keep the name the same. It is possible 

your name might already be taken so have a few in mind. 

Make sure you add your website or blog address to your profile. In the bio 

field include important information about your business or cause. You want 

to customize your page to match the theme of your website/blog and Face-

book Fan Page so you have that same look and feel across all your social 

media properties. Find free backgrounds at http://www.twitrback-

grounds.com or search “Twitter Backgrounds” for other websites. Below is 

the Twitter account for my hosting business IgniteHost. If you go to the 

website for the business you will see the same background used. Note: Ig-

niteHost is no longer a live website and the images below are an example 

only. 

 

 

 

The IgniteHost Website showing the same graphic as the above Twitter Page 
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Notice the Follow Us button on the right on the Ignite 

Host website. This is another way you can fully integrate 

social media into your sites. Make sure you make it easy 

for someone to follow you on Twitter, Facebook and 

other social media sites. 

 

Tweet Tips 

 
Spell it right 

When you are ready to send out your first tweet, keep in mind that you are 

broadcasting your views to thousands of people around the world. Spelling 

and grammar are important if you want others to take you seriously. I sug-

gest that you use a browser like Chrome or Firefox that has spell check built 

in. There are apps out there such as Sprout Social, CrowdBooster, 

TweetDeck, HootSuite and several others. These applications can typically 

be used on the desktop, your web browser or mobile device.  

 

Download HootSuite:  http://hootsuite.com/ 

Social Sprout: http://sproutsocial.com/ 

10 Best Social Media Management Tools: http://dashburst.com/best-so-

cial-media-management-tools/ 

5 Social Media Management Tools You Should Consider: http://www.so-

cialmediaexaminer.com/5-social-media-management-tools-you-should-

consider/ 
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Tweet 140 characters 

Getting your point across in 140 characters or less might seem challenging. 

However, if you plan ahead, it can be almost painless. Here are a couple of 

things to remember when sending a tweet. Any links in your tweet should 

be near the beginning of the tweet. If you put them at the end of your 

tweet and someone re-tweets your tweet, the link might get cut off. I rec-

ommend that you don’t use the full 140 characters. The power of Twitter is 

when someone re-tweets your tweet. What the heck is that, you are proba-

bly asking? Re-tweeting is when someone else on Twitter sends out your 

tweet to their followers. This is a great way to give your cause more expo-

sure to those on Twitter. Here’s what a re-tweet looks like: 

 

Note that the Twitter name of the person posting the original tweet is first. 

In the example that happens to be @ConanOBrien. Next is a link, which 

happens to be a photo uploaded to TwitPic. This is one of several sites 

where you can post a photo for others to view. It might be a photo of a po-

litical rally, your volunteers, the storefront of your business or perhaps 

even one of your products.  

Shorten that URL 
There are many services available to shorten the length of your website 

links. Bit.ly allows you to track stats on how many people have clicked on 

your links. Do a search for “shorten URL” and you should get a list of sev-

eral to pick from. Get your tweet across by making it short and sweet and 

to the point. 

#hashtags 
Just like WordPress, Twitter has its own tagging system. In Twitter they are 

called a hashtag because they start with a hash symbol # or pound symbol. 
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It was created by users of Twitter as a way to filter tweets and group them 

together. If your cause is about cancer, you would want to add the hashtag 

#cancer to your tweet to group it with other tweets about cancer. I suggest 

you do some research to find out what hashtags are already being used. 

You can do that by utilizing sites such as http://www.hashtags.org for real-

time hashtag tracking. 

#hashtagtip – Avoid using hashtags with every tweet and only use them 

when it is beneficial so you don’t annoy your followers. My suggestion is to 

use them when they add value to your tweet and will help others find your 

cause. 

 

  



P a g e  | 31 

 

Promote Your Business or Cause Using Social Media | A Beginner’s Handbook 
Find us on Facebook at: http://www.facebook.com/SocialMediaBook 

Twitter Search 

 
One of the best features of Twitter is the ability to search tweets. Tweet 

search lets you search through the thousands of tweets already posted to 

Twitter. You can use it to find others who might have an interest in your 

cause, your business or anything else you would like to promote for that 

matter. One of my favorite features is the ability to search for those lo-

cated in your area. According to Twitter’s own blog “Every public update 

sent to Twitter from anywhere in the world 24/7 can be instantly indexed 

and made discoverable via our newly launched real-time search.” Meaning 

you can find out what is happening right now anywhere in the world. That 

is a very powerful tool for any cause or business looking for those sharing a 

common interest. 

 

If your cause is “skin cancer” and you type skin cancer in the search box, 

you get real-time results from others tweeting about skin cancer. 
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The most current results showing tweets with your search term will display. 

You can save your search term for future use. If you stay on the results 

page, any new tweets with your search term will display in real-time. 

Finding Customers with Twitter Search 

 
Millions of people send tweets every day and tweet about everything from 

an experience with a company, complaints or even a request for infor-

mation. Twitter Search is a powerful tool you can use to connect with po-

tential customers.  

Perform your search depending on the type of business you own. If you 

own an online flower shop, type in “flowers” to see all tweets where the 
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word “flowers” appears. If it’s a web hosting business enter “web hosting” 

to display all tweets mentioning web hosting. 

Just typing in a search term like “web hosting” could possibly yield several 

hundred tweets. You might have a flower shop business located in Boise, 

Idaho, and are only interested in local customer. With advanced Twitter 

Search you can plug in your search term, specify a location and the distance 

from that location. You even have the option to filter tweets by specific 

dates or even someone’s attitude (smiley face or a frown in the tweet). 

 

Now that you have your list of potential customers you can consider send-

ing them a tweet or put in a request to follow them. Below each tweet is 

the option to reply to the sender or view just that tweet. Just hit reply and 
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start typing your tweet right after the @username. You might consider 

posting a link (use a URL shortener like bit.ly) to a special offer for Twitter 

users or recommend your business. Be careful not to make it look like you 

are spamming them. But most people looking for helpful information will 

welcome your tweet. If you entice them with the right offer you might find 

some new clients. Keep in mind that you need to have a Twitter account to 

reply to or send tweets. 

The other advantage of using Twitter Search is finding dissatisfied custom-

ers. Finding those who are unhappy with your business can save you heart-

ache. Major companies like CenturyLink, Dell and HP are using this to con-

nect with those who might be unhappy but don’t contact the company. In-

stead they post their displeasure with a company in the form of a tweet. Do 

a search of your company’s name to see what others might be saying. It 

might save you from losing a customer or give you a chance to correct a 

bad situation. 

 

You don’t need a Twitter account to perform a search so check it out today. 

Happy searching! 

 

Twitter Resources:  
 

Twitter – http://www.twitter.com 

Twitter Status - http://status.twitter.com 

Twitter Blog - http://blog.twitter.com 

Search Twitter - http://search.twitter.com 

More Reading:  

Twitter Power 2.0 – by Joel Comm 
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Facebook 

 

 

Facebook celebrated its 9th anniversary in February 2012 and is now the 

largest social media site on the planet. Recent data suggest it is the most 

visited website on the planet, dethroning Google from that spot. With over 

1 billion monthly active users, if Facebook were a country, it would rank 

near the top in population. Talk about power in getting your business or 

causes in front of people.  Facebook touts that 50 percent of their active 

users log on to the site each day. An amazing 5 billion pieces of content are 

shared daily in the form of links, stories, blog posts, photos and anything 

else that can be shared. Local businesses have more than 1.5 million active 

Fan Pages on Facebook. You can find more statistics on Facebook at 

http://www.facebook.com/press/info.php?statistics.  

Facebook Fan Page and Groups 
 

Several individuals and businesses go about promoting their cause or busi-

ness the wrong way on Facebook. I am going to show you how to use Face-

book for the best results. 

The biggest mistake made by a cause or a business is not creating a Face-

book Fan Page. Instead, they create a profile page that is meant to be used 

by an individual on Facebook. Thus they miss out on all kinds of ways to 

promote their cause or business. Facebook frowns on the use of profile 

pages for anything other than a personal profile, and it is a violation of 

their Terms of Service. Facebook warns that content could be deleted if a 

profile page is used for business. With a Fan Page, someone interested in 

your cause or business doesn’t have to wait for you to approve them as a 

friend. They just “Join” or “Like” and become an instant follower of your 

cause or a fan of your business. 
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Create a Facebook Group 
 

Facebook Groups provide another way to showcase your cause or special 

interest to millions or just your closest friends on Facebook. Those who join 

a group have the ability to contribute to the content of the group you cre-

ate. Group members have the ability to participate by sharing to the 

group’s wall, creating documents, asking poll questions, creating events 

along with uploading both photos and videos to the group. However, as 

group administrator you do control who joins the group. You can open your 

group to all or restrict accordingly and approve new members when they 

request access to the group. 

 

Getting Started With Groups 

 

 

Groups Starting Page 
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Choose an icon for Facebook Group 

 

Start creating your group by going to http://www.facebook.com/groups 

and click on the “Create Group” button on the upper right. Make sure you 

give your group a name that will entice people to join your cause. Include 

keywords associated with your cause so others can find your group when 

they search Facebook. If you are interested in social media please feel free 

to search for my Social Media Marketing group. 

Here are some types of groups you might consider starting on Facebook: 

Business, Local Clubs, Common Interest, Entertainment & Arts, Geography, 

Internet & Technology, Just for Fun, Music, Organizations, Political, Gay & 

Lesbian, Sports & Recreation and Student Groups. 

Type in the name of your group and select members for your group by typ-

ing in the names of friends you would like to invite to the group. Those 

friends then have the option to invite their friends to the group depending 

on privacy options. 

The last item you need to set is who you want accessing your group. Open 

allows anyone to join and content can be seen by anyone, along with 
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search engines indexing your group; closed must be approved by the ad-

ministrator but content can only be viewed by members of the group. The 

last access choice is Secret and is not indexed by search engines, and con-

tent can be viewed only by those who are invited to be members of the 

group. 

Set the Privacy option for your group by choosing Open, Closed or Secret. 

Group Privacy settings:  
Open – Anyone can see the group, who’s in it and what members post. 

Closed – Anyone can see the group and who’s in it. Only members see 

posts. 

Secret – Only members see the group, who’s in it and what members post. 

The more access you give other Facebook members, the better the chances 

your group will grow. 

Edit Your New Facebook Group 
 

The option to add a description of your new Facebook Group is not availa-

ble when you first create it. However you can go back and add a description 

once your group is created. Look for the wheel to the right of “Notifica-

tions” and click to select “Edit Group Settings”. Those who might be inter-

ested in your group can only see the description of your group if it is open 

or closed. I am not sure why others can see the description if the group is 

closed, but I am going by information found on Facebook under Basic Infor-

mation editing options. Add your website address or blog address if you 

have one, along with any other information you want to share with the 

group. Setting up Group Address will give you an e-mail address to use 

when wanting to contact members of your group via e-mail. 

The About Tab will let you message members of your Group or add more 

people. You can add new members, view group admins, make a group 
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member an admin, remove admin or remove a member by clicking the 

“Wheel icon” below the member’s photo. 

Events can be created by clicking the Events tab and then click +Create 

Events. The next 2 tabs allow you to add Photos, Videos and Files to share 

with other group members. You might want to advise new members the 

option of turning off notifications as it can become overwhelming for a 

busy group. 

 
Edit Group Settings 

You can approve a request to join the group by others by checking the box 

next to Membership Approval. This gives the Administrator a little more 

control over who wants to join your Facebook Group. Under Basic infor-

mation you will find the option to set up an Email Address for your new 

group. 



P a g e  | 40 

 

Promote Your Business or Cause Using Social Media | A Beginner’s Handbook 
Find us on Facebook at: http://www.facebook.com/SocialMediaBook 

Don’t forget to add a photo to represent your Facebook Group. You can 

add by hovering over the upper right corner of your group page. Look for 

and click the +Photo icon and then browse your computer for an appropri-

ate photo or choose from previous Group Photos. 
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Facebook Fan Pages For Business 
 

 

 

 

 

Steps to create a Facebook Fan Page 

 
Create a Page 

Start by going to http://www.facebook.com/pages/create.php 
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Pick a Facebook Fan Page type  

 
 Local Business or Place (enter category, business or place, address 

and phone number) 

 Company, Organization, or Institution (enter category and com-

pany name) 

 Brand or Product (enter category and name of brand or product) 

 Artist, Band or Public Figure (enter category and name) 

 Entertainment (enter category and name) 

 Cause or Community (enter cause or community) 

Enter the appropriate information for your page as listed above. There is a 

list below so you know which category would best fit your type of business 

or organization. 

Agree to Facebook Pages Terms and click the “Get Started” button. 

 
Create Fan Page 
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Local Business or Place Options  
For locally-based Facebook Pages 

Choose the local option to promote a business in your area based on the 

type of business. 

Airport 

Arts/Entertainment/Nightlife 

Attractions/Things to Do 

Automotive 

Banking/Financial Service 

Bar 

Book Store 

Business Services 

Church/Religious Organization 

Club 

Community/Government 

Concert Venue 

Education 

Event Planning/Event Service 

Food/Grocery 

Health/Medical/Pharmacy 

Home Improvement 

Hospital/Clinic 
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Hotel 

Landmark 

Library 

Local Business 

Movie Theater 

Museum/Art Gallery 

Pet Services 

Professional Service 

Public Places 

Real Estate 

Restaurant/Café 

School 

Shopping/Retail 

Spa/Beauty/Personal Care 

Sports Venue 

Sports/Recreation/Activities 

Tours/Sightseeing 

Transit Stop 

Transportation 

University 

 



P a g e  | 45 

 

Promote Your Business or Cause Using Social Media | A Beginner’s Handbook 
Find us on Facebook at: http://www.facebook.com/SocialMediaBook 

Company, Organization, or Institution Op-

tions  
Use for company-based Facebook Pages 

Are you a business? Join your supporters on Facebook with this option: 

Aerospace/Defense 

Automobiles and Parts 

Bank/Financial Institution 

Biotechnology 

Cause 

Chemicals 

Church/Religious Organization 

Community Organization 

Company 

Computer/Technology 

Consulting/Business Services 

Education 

Energy/Utility 

Engineering/Construction 

Farming/Agriculture 

Food/Beverage 

Government Organization 

Health/Beauty 
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Health/Medical/Pharmaceuticals 

Industrials 

Insurance Company 

Internet/Software 

Legal/Law 

Media/News/Publishing 

Mining/Materials 

Non-Governmental Organization (NGO) 

Non-Profit Organization 

Organization 

Political Organization 

Political Party 

Retail and Consumer Merchandise 

School 

Small Business 

Telecommunication 

Transport/Freight 

Travel/Leisure 

University  
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Brand or Product Options  
Use for promoting brand or products using Facebook Pages 

Choose this option to promote a brand or product. 

Appliances 

Baby Goods/Kid Goods 

Bags/Luggage 

Building Materials 

Camera/Photos 

Clothing 

Commercial Equipment 

Computers 

Drugs 

Electronics 

Food/Beverages 

Furniture 

Game/Toys 

Health/Beauty 

Home Décor 

Household Supplies 

Jewelry/Watches 

Kitchen/Cooking 

Movies/Music 
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Musical Instrument 

Office Supplies 

Outdoor Gear/Sporting Goods 

Patio/Garden 

Pet Supplies 

Product/Service 

Software 

Tool/Equipment 

Vitamins/Supplements 

Website 

Wine/Spirits 
 

Artist, Band, or Public Figure Option  
For music-based or public figure Facebook Pages 

Choose this option to promote a musical talent. 

Actor/Director 

Artist 

Athlete 

Author 

Band 

Business Person 

Chef 
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Coach 

Comedian 

Dancer 

Doctor 

Editor 

Entertainer 

Fictional Character 

Government Official 

Journalist 

Lawyer 

Monarch 

Musician/Band 

News Personality 

Politician 

Producer 

Public Figure 

Teacher 

Writer 
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Entertainment Option  
For entertainment-based Facebook Pages 

Choose this option to promote anything entertainment related. 

Album 

Amateur Sport Team 

Book 

Book Store 

Concert Tour 

Concert Venue 

Fictional Character 

Library 

Magazine 

Movie 

Movie Theater 

Music Award 

Music Chart 

Music Video 

Music Instrument 

Playlist 

Professional Sports Team 

Radio Station 

Record Label 
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School Sports Team 

Song 

Sports League 

Sports Venue 

Studio 

TV Channel 

TV Network 

TV Show 

TV/Movie Award 
 

Cause or Community Options  
For cause-based Facebook Pages 

Choose this option to promote a cause or community type event that 

doesn’t fit within the above choices. You need to enter the name of your 

cause or community, agree to the Facebook Pages Terms and click the “Get 

Started” button. 

Steps to a Great Facebook Fan Page 
Now that you’ve clicked the “Get Started” button you are ready to start 

building your fan page. The first step is picking your profile photo for your 

page. It should be square and 180x180 pixels in diameter in order to fix ac-

cordingly. You can skip most of these steps and the information later or 

click “Save Photo” to advance to the next step. 
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Add Profile Image 

 

Next, provide a basic description about your business or organization so 

others know what you are about. Add your website and other sites such as 

Twitter and Pinterest then “Save Info” or “Skip” and come back later. 

Describe Your Business 

 

Like Your Page 

Become come a fan of your own page by liking it and suggest others to do 

the same. Click the “Like” button to move on to the next step in building 

your fan page. 
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Invite Friends 

Now that you have liked your page it is time to work on getting others to 

like it. Start by inviting your friends and those who follow your Facebook 

personal profile. 

 

Next invite your e-mail contacts by importing information from Gmail, Hot-

mail, Yahoo, AOL, Outlook and other e-mail services. 
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Write Something 

 

Post your first message on your timeline to welcome fans to your new 

page. Visit my website and signup for the free monthly newsletter and get 

the free PDF “15+ Ways to Get More “Like” For Your Facebook Fan Page”.  

Cover Photo 

The cover photo is one of the most important aspects of your page and was 

introduced with Timeline for Pages. Here’s what Facebook says about cover 

photos and guidelines you should follow:  

 

How should I choose a cover photo for my Page? 

Use a unique image that represents your Page. This might be a photo of a 

popular menu item, album artwork or a picture of people using your prod-

uct. Be creative and experiment with images your audience responds to 

best.  
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Cover photos must be at least 399 pixels wide and may not include images 

with more than 20% text.  

To get the best quality image and fastest load times for your Page, upload 

an sRGB JPG file that's 851 pixels wide, 315 pixels tall and less than 100 kil-

obytes. For images with your logo or text content, you may get a higher 

quality result by using a PNG file. 

Keep cover photos fresh and don’t be afraid to rotate them on occasion to 

showcase new product, an event or something new. 

All cover images are public, which means anyone visiting your Page will be 

able to see the image you choose. Covers must not be false, deceptive or 

misleading, and must not infringe on third parties' intellectual property. 

You may not encourage or incentivize people to upload your cover image 

to their personal timelines. 

Think about use websites like http://www.picmonkey.com or 

http://pixlr.com to edit your cover photo and make them more unique. 

Savvy User Tips: I would suggest that you make sure your page is ready for 

prime time before you let it go live. By default your page is live once you 

click the “Get Started” button. I suggest you do this so you can add content 



P a g e  | 56 

 

Promote Your Business or Cause Using Social Media | A Beginner’s Handbook 
Find us on Facebook at: http://www.facebook.com/SocialMediaBook 

to your page before it is viewed by public eyes. Click on the “Edit Page” but-

ton in the upper right of your new Facebook Fan Page. Click on the “Man-

age Permissions” tab on the left and look for Page Visibility at the top of 

the page. Check the box so only administrators can see your page and un-

check when you are ready to go live. 

Now let’s talk about the Admin Panel and editing your new page.  

Editing Your Facebook Fan Page 
 

The Admin Panel 
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The Admin Panel was added in March of 2012 when Facebook converted to 

Timeline for Pages. Across the top right you have your menu options and 

then 5 panels of information about your page. Recent posts are shown in 

the first panel and show you the Total Reach, Paid Reach and the option to 

Boost Post (Paid Promotion). The panel to the right is Messages that have 

been sent to the page. This is a feature you can turn on or off under the Ad-

min Panel’s “Edit Page” menu. 

 

The bottom row of panels starts off with the most current “New Likes” fans 

of your page. If you click on the “See All” link in the upper right you can see 

a list of all of your page fans. The next panel is a brief overview of your 

pages Insights which will be covered more in its own chapter. Hover over 

the chart for more details or click the “See All” link in the upper right to 

view all Insights information. The last panel is there to give you tips on get-

ting the most from your page. Either click on the link to view the tip or click 

“Next” in the upper right to view more page tips. If tips aren’t available this 

panel will display 4 friends to invite to your page. 

 

Admin Panel Menu 
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You can “Show” or “Hide” your Admin Panel by clicking on the show or hide 

button to the right of the Admin Panel Menu. Editing your page is done 

through the “Edit Page” menu button by clicking on the down arrow. 

 

Selecting “Update Public Info” takes you to the Basic Information section of 

your page Admin. Information may vary according to your page type. This is 

where you will add information about your business, organization, individ-

ual, product or other type. The more information you give, the better 

chances you have that others will like your page. Don’t sell yourself short 

and leave out important information. Next on the menu is “Edit Settings” 

which take you to “Manage Permissions” and will be covered a little further 

into this chapter. Admin Roles allows you to assign the roles of other page 

admins. Manage Notifications lets you choose how you will receive new no-

tifications when someone post to, comments or likes something on your 

page. 
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Fan Page Settings 

Your Settings 

 
One of the newest choices for settings on Facebook Fan Page is the “Your 

Settings” tab. This new setting allows you to comment on Facebook as the 

page or as yourself, depending on how you set it. However, you can always 

click on the drop-down arrow at the top right of each page. Then select 

“Use Facebook as:” and select from the list which page you would like to 

use Facebook as. You can click the drop-down arrow to switch back to your 

personal profile at any time. 

 
Use Facebook as Menu 
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Your Settings Menu 

 

Manage Permissions 

 

Visibility and Restrictions 

 
The Page Visibility setting can be used if you want to make your page visi-

ble to Admins only. This is handy if you want to make your page invisible to 

others while you are getting it ready. 
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Manage Permissions Settings 
 

Country Restrictions will place restrictions on what countries can view your 

page. Keep in mind that you are responsible for the content of your page, 

and for assuring it is appropriate for the countries you allow to view such 

content. If your page requires an age limit due to its content, you would set 

that restriction here under Age Restrictions.  

 

Wall Settings 

 
The next five settings let you decide which posts display on your page, con-

trols who can post on the wall of your Fan Page, if they can add photos and 

video, displaying a box that shows recent posts, showing posts by others 

and photo tagging ability. Do you want to allow your fans to post to your 

wall? It depends on how comfortable you feel about letting others freely 
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post to your fan page. I let fans post anything to the page except photos 

and videos. But I also monitor my pages for anything that might be offen-

sive or not relevant to a page. 

Message 

 

The ability to receive messages through your page from your fans is new to 

Facebook. It was launched with Timeline. You have the option showing the 

“Message” button or hiding it from your page. 

Moderation and Profanity Settings 

 
This is one of the newer and welcomed settings for Facebook Fan Pages. 

The “Moderation Blacklist” allows you blacklist keywords in a post that 

might be spam or offensive to others. The “Profanity Blacklist” can be set at 

None, Medium or Strong. 

The Remaining Settings 

 
The Post privacy gating allows you to choose who will see the post you 

make to your fan page. Add targeting to your Page posts so only the most 

relevant people will see them in their News Feeds. Unlike when you limit 

your Page's audience, adding News Feed targeting does not affect who can 

see the post on your Page. Hide posts that you don't want anyone to see 

when they visit your Page. 

 
Page Targeting 
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Replies are the newest setting added to fan pages and allow your fans to 

“reply” to a comment made by yourself or another fan. 

The last setting is pretty self-explanatory and will permanently delete your 

page from the world of Facebook. The page will automatically delete 14 

days after you confirm deletion. It is suggested that you just unpublish your 

page rather than deleting it from Facebook. 

 

Basic Information 

 
The Basic Information tab is where you choose what category your page 

should be in along with other basic information depending on the category. 

It is also where you would set the username for your page so others can 

find it more easily. See the end of this section for more information on get-

ting a username. 
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Basic Page Settings 

Facebook allows you to change your page name if you have fewer than 200 

likes. The option is no longer available once your page has more than 200 

likes. Therefore it is important to make sure you are happy with the page 

name you choose. 

 

The rest of the information on this page will vary by the type of Fan Page 

you selected in the beginning. The more information the better off you are 

in having others “Like” your page. Make sure that you fill out all contact in-

formation such as phone number and website address. Describe the prod-

uct or services that you offer to your customers. If you are an author like 

me, make sure you fill in the ISBN and publisher of your book. You might 

also consider creating a custom tab to sell your product from your Fan 

Page.  
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If you are a business with a physical location, make sure you have your ad-

dress listed. This will generate a map on your Fan Page and allow those us-

ing Facebook Places to find your establishment and check in. Facebook 

Places allows users with smartphones to “check-in” to a business when at 

the business establishment. It is a way to share with your friends what you 

are doing and where you are at. 

 

 
Business Fan Page with Map 

 

Fan Page Profile Picture 

 
Upload your profile picture from your hard drive by clicking the “Choose 

File” button. You can also take a photo using a webcam if you would like to 

take a photo of yourself. Any photo you upload must be at least 180 by 180 

pixels to be acceptable, but Facebook will resize that to 160 by 160 pixels 

on screen. While using Windows Explorer you can right click over an image 

to find its size properties. Click on the Details tab to find the pixel width and 

height of your image. 
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Facebook Fan Page Profile Picture 

 

Featured 

 
Featured is a new feature for Fan Pages that allows you to show your fans 

other Fan Pages you like. It also allows you to share who the owner of the 

page is. However this can be both a good and a bad thing depending on 

how you see it. If someone is unhappy with your company they might con-

tact the page owner directly. Depending on your privacy level they might 

have access to information you don’t want to share. Proceed with caution if 

you share the page owner of your Fan Page. 

 
Facebook Featured Likes and Page Owners 
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Resources 

 
If you need help with your Fan Page the Resources tab has several helpful 

links. Find out best practices for designing pages, marking pages, Facebook 

Ads, sending updates to your fans and more! There is way too much infor-

mation to cover in this book so I suggest you take some time and read what 

Facebook offers under this tab.  

 

Manage Admin Roles 

 
This is the tab you want to use when adding new Admins and their roles to 

your fan page or removing one. It is suggested that you have more than 

one Admin for your page. However you can have just one Admin if you 

choose to do so. Having more than one protects you if something were to 

happen to the main Admin. The Fan Pages are connected to the Facebook 

accounts of the Admins of the page. If you lose access to your personal Fa-

cebook page you would lose access to your Facebook Fan Page as well. It is 

not required that you have more than one Admin so it is up to you how you 

want to manage your page. Facebook has recently added the ability to as-

sign page Admins different roles. Manager has complete control of the 

page, and then you have Content Creator, Moderator, Advertiser and In-

sights Analyst. 
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Admin Roles 

 

Fan Page Apps 

 
The Apps tab is where you can view all apps installed to your page. I men-

tioned that there are some apps that are created by default when you cre-

ate your Fan Page. But there are a host of other apps that give your page 

more functionality and even create custom pages within your fan page. I 

will cover some of the more popular applications in another area of the 

book.  

You can search for apps in the Facebook App Center but you have to look 

around here: https://www.facebook.com/appcenter. 

Here are the apps that get installed by default when you create a new Fan 

Page. Depending on the type of page, the Reviews app might also get in-

stalled to your page. 
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Facebook Apps 

 

Photos 

 
Adding photos to your Fan Page can be a very powerful way to 

communicate with your followers. You can upload tour photos, a 

gig your band, just played or a new product you have for sale on 

your website. 

 

Video 

 
 Adding video to your Fan Page is even more powerful than add-

ing photos. You can upload tour videos, a gig your band just 

played, new product reviews, a political rally and so much more. 

You can upload directly to your Facebook Fan Page. My suggestion would 

be to upload it to YouTube first and then use that video for Facebook, Twit-

ter and anywhere you want to share it. 
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Events 

 
Broadcast your events to your fans to keep them aware of pro-

motions, concerts, community events and special offers. Below is 

an example of how the Lady Gaga Fan Page uses events to keep 

fans aware of show dates. By the way, when I first wrote this book, the 

Lady Gaga fan page had about 6 million fans. Her fan page had 40 million 

fans when I published the second edition in 2011. Right now that number is 

approaching 57.1 million fans which is more than the President of the 

United States. Amazing! 

 
Facebook Events 
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Event Details 
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Events will show up to the right of the Fan’s News Feed under Events. Even 

better is that they can share your event with others on Facebook. Experi-

ence the power of Social Media marketing though one simple Fan Page. 

 

 
Facebook Upcoming Events 

 

Notes 

 
Notes allow you to share more information with your friends or 

fans. Notes are a little more like blogging with a limited text edi-

tor and have a few format options available. 
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Mobile Settings 

 
The mobile phone setting allows you to send updates to your page via your 

mobile phone, email, iPhone and SMS. By clicking on Edit, you will see an 

email address to specifically upload any photos or videos to your page. Be-

low that is a link to sign up for Facebook Text Messages that allows you to 

update the status of the page on the fly via Text message. If you have an 

iPhone, iPad, iTouch, Android Tablet or phone, you can update Fan Pages 

right from the Facebook Pages Manager App.  

Here is some of what you can do from the app: 

• Post updates and photos and respond to comments as your Pages 

• View and reply to private messages sent to your Pages 

• Option to get push notifications for new activity, tips and reminders 

• View your latest Page Insights 

• Turn push notifications on or off for each Page 

• Upload a photo to a specific album 
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• Attach a photo to a status update 

• Change profile and cover photos 

• Save a shortcut to a Page on your phone's home screen 

• Share links from other apps to Pages Manager 

 

You can also access your page from any mobile web browser using your 

page’s personalized Facebook URL if you have set that up. 

 

Savvy User Tip:  Keep your pages secret email address private and only 

share it with your page Admins. This will prevent unauthorized posting or 

uploading of photos to your fan page. You can change it from the “Learn 

More” button and look for the “refresh your upload email” link at the bot-

tom. The email address in the image below is not active and will not send 

updates to the page. 

 

 

 



P a g e  | 76 

 

Promote Your Business or Cause Using Social Media | A Beginner’s Handbook 
Find us on Facebook at: http://www.facebook.com/SocialMediaBook 

Fan Page Usernames – Get Your Personalized 

Facebook URL! 

 
Usernames or Facebook URL’s (web address) makes it easier for someone 

to find your Facebook Fan Page and for you to market your page. Most Fan 

Page owners make the mistake of not creating an easy way for new fans to 

find them. Consider that Google tends to index Facebook Fan Pages to dis-

play in their search results. Don’t make the mistake of missing out on po-

tential new fans finding your page. You need to have 25 or more fans con-

nected to your page before you are able to select a username. Invite your 

friends to your new page so you can secure your new username quickly. 

There are some types of fan pages that Facebook will allow you to create 

the username from the state. 

Get started by going to http://www.facebook.com/username/ and choose 

your page from the Page Name drop-down list. If you are eligible for a 

username, a box will appear to the right for you to enter your desired 

username. 

 

 

 

You cannot edit your Username once you submit it so choose it wisely. Pick 

the name of your business, cause or something close to it if your first 

choice is not available. Just make sure you are happy with your username 

before you hit that “Confirm” button. Note:  Usernames must be at least 
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five characters or more in length and contain only alphanumeric characters 

(A-Z, 0-9), or a period or full stop ("."). 

 

  

 

You can find more information by typing “Usernames” in the search box in 

the Facebook Help Center or under Learn more about Facebook usernames 

below the box. 
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Facebook Insights 
 

Insights, a free analytic tool provided by Facebook lets 

you see the interaction of your fans with your Fan Page. 

Your page must have 30 likes before Facebook Insights 

begins tracking page statistics. 

Find out statistics such has how many new “Likes” your page receives, how 

many have un-liked your page, where your page users are from and what 

posts are they are viewing and liking. Facebook Insights offers tons of use-

ful information about your Facebook Fan Page.  

More information on Facebook Insights can be found at: https://www.fa-

cebook.com/FacebookInsights 

You can get a brief overview of all your Fan Pages by going to 

https://www.facebook.com/insights or “Show” your pages Admin Panel, 

then click the “See All” link on the upper right of the Insights panel to see 

page Insights. 

Just off to the right of your page name are basic page stats showing Total 

Likes for your page. Right below that is a number showing the amount of 

people who are connected (Friends of Fans) to your fans. The other group 

of numbers just to the right is how many people are talking about your 

page and its weekly reach. If you hover over those arrows it will show you 

how much change, either up or down has occurred from the prior week. 

The green up arrow is good and the red down arrow is not so good. Under 

your page name you can click on “View Insights” and will be taken to the 

Insights information for that page in its entirety. 



P a g e  | 79 

 

Promote Your Business or Cause Using Social Media | A Beginner’s Handbook 
Find us on Facebook at: http://www.facebook.com/SocialMediaBook 

 
Page Basic Insights 

 

Page Overview 

 
The Page Overview chart contains User Interaction and Post information 

for about the last 30-days. You can also apply a date range and Export your 

information to Excel or in CSV (comma separated value) format. Click on 

the “Export Data” button and select the Data Type, Data Format and the 

Date Range, then download the information to your PC for review. 
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Page Overview 

  
Information shown is the number of Total Likes, Friends of Fans, People 

Talking About This and Weekly Total Reach. Below that is a graph showing 

your post, people talking about this and people reached. Hover over the 

question marks for more information on each item. Hover over the dots on 

the purple, green or blue lines for stats on specific dates. People Talking 

About This is the amount of people who are comment, sharing or liking one 

of your post. The more people who are talking about you Page means the 

more reach that post will have to others on Facebook connected to those 

following your fan page. 

Page Posts 

 
Right below the graph is a list of your page posts over the last 30-days. By 

default it is showing All Post Types and can be changed to filter by post 

type by clicking the down arrow. You can also sort the date by clicking the 

down arrow. Hover over the question marks for more information on each 

column. Click on each post for more information on that specific post. 

Hover over each item for a graphic with more detailed information. Click on 

“Older Posts” to view more of your past page posts. 



P a g e  | 81 

 

Promote Your Business or Cause Using Social Media | A Beginner’s Handbook 
Find us on Facebook at: http://www.facebook.com/SocialMediaBook 

  
Page Posts Information 

 

Likes 

 
This section of Insights shows you the breakdown of where your likes are 

coming from including country, cities, language, age and gender. De-

mographics are useful in knowing who to target your posts towards. You 

can see from the screenshot that females make up over 60 percent of the 

likes on my page. Use the Date Range picker on the upper left to display in-

formation for specific dates. 

Facebook Fan Page Tip: You can use this information to see which post 

generates more engagement from those who follow your page.  If a post 

generates more engagement try sharing more of the same type of infor-

mation. Post with images or videos tend to generate more comments, likes 

and shares. 
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Like Demographics 

 

The bottom of the page shows you a breakdown of where on Facebook the 

likes came from. Remember that hovering over the question marks will give 

you more information. 

 
New Likes and Unlikes 

 

Facebook Fan Page Tip: Use this information to see which post or days gen-

erate new page likes or cause your followers to unlike your page.   
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Reach  

 

The Reach section of Facebook Insights gives you more detailed infor-

mation about the demographics of those your posts are reaching. This is a 

great tool if you plan on using Facebook Ads to target users based on age, 

gender, country, city or language. It also can help you figure out which 

posts are more popular with your users than others. Do you get more re-

sponse when you ask a question? Do you see more likes when you add a 

photo to your post? This type of information is useful in planning how to 

better engage with your users. It is not a perfect science and is something I 

am still learning myself. What works on your personal profile might not 

work when interacting with people you don’t really know. The best thing to 

remember is to be yourself and track what works and what doesn’t and use 

that to refine your posts. 

 
Insights Reach Chart 
 

Hovering over the question marks will give you more information on the 

date range covered. Information can be exported using the “Export Data” 

button at the top right. The drop-down arrow to the right of that will give 

you the option to take a tour of insights, read the Insights PDF, Visit the 

Help Center or send Facebook feedback. 
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Reach Information 

 

Reach 

 

The next two charts are the Reach and the Unique Users by Frequency. The 

Reach chart shows how people arrived at your page. Organic is the number 

of people who saw your pages content via the News Feed, the ticker, or 

from your actual page. Paid is the amount of people who saw an Ad or 

Sponsored Story pointing to your page. Viral is those who saw a story from 

your page that was shared by your friends. That includes likes, posts to the 

wall of your page, liking and commenting on a post or sharing a post. Total 

reach is the number of unique people that saw any content associated with 

your page. Hover over the question marks for more specific information on 

this chart. 

Unique Users by Frequency 

 
The Unique Users by Frequency chart shows you how many people saw any 

content about your page during a specific time frame. Facebook breaks it 

down by how many times each person saw any content during that time 

frame. Hover over the blue bars to get more information on how many 

people were reached. 
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Visits to Your Page 

 
Page Views shows you a list of tabs users are clicking on so you know what 

content they are viewing the most. External Referrers shows you what 

websites users are coming from such as Google, Bing, Yahoo or other web-

sites. 

 

 
Page Visits 

 

Note: By checking or un-checking a box you can add or remove that infor-

mation from the graph. 

Talking About This  

 

The Talking About This section of Facebook Insights gives you more de-

tailed information about which demographics are talking about your page. 

The first chart is a breakdown of gender and age by percentage of those 

who were talking about your Page. Demographic data for People Talking 

About This is only available when more than 30 people were talking about 
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this Page in the 7 days preceding the last day of your selected date range. 

Below that is a list of those talking about your Page broken down by Coun-

tries, Cities and Language. 

The bottom two charts show how people are talking about your page and 

the viral reach. Click on the “All Stories” drop-down button to show a chart 

by specific story type. Remember that hovering over the question mark will 

show more specific information. 

Final Insights 

 
Now you have the information you need to analyze how your users interact 

with your Facebook Fan Page. Make it a point to use this powerful tool at 

least weekly to see what works and what doesn’t work. Try posting differ-

ent things on your page like photos, video, or questions and see what gives 

you more feedback. Being genuine and posting information that is benefi-

cial tends to work best. 

Facebook Fan Page Tip: Tag up to 5 friends in a photo of a great quote. 

Then share that photo to your personal page. I have found that the engage-

ment rate increases when you do this. Make sure the friends that you tag 

are okay with you doing that. I usually do this with friends I know who are 

inspired by great quotes. 
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IFrame for Custom Fan Page Tabs 
 

 

Facebook has changed the way programmers can customize Fan Pages as 

of March 2011. Programmers can no longer use FBML (Facebook Markup 

Language) to create custom tabs. IFrames allow you to add custom pages 

to your fan page. 

 

When you create a new Fan Page on Facebook, the standard tabs are your 

Wall (a.k.a Timeline), Photos, Likes and Events. The last two tabs or any 

custom tabs you create can be moved around in any order you would like 

by clicking the pencil icon to the right. You can add other apps to your page 

by clicking the + symbol to the right and “Find More Apps”. 

 

IFrames are nothing more than an inline frame within a web page and have 

been around for several years. It is supported by all new browsers including 

Internet Explorer, Firefox, Safari and Google Chrome. The HTML tag for an 

iFrame is simply <IFRAME> and ended with </IFRAME> with any code in be-

tween creating a web page. In order to create a custom IFrame tab you 

need to install an IFrame app to your Fan Page. 

 

Tip - You should always have the most recent non-beta version of a web 

browser installed on your computer. The newest version will have the most 

recent security to protect you and your computer while you surf the web. It 

will also make for a more enjoyable browsing experience. 

 

It’s a little more difficult for the average Facebook user to create a custom 

tab with IFrames but there are apps hitting the market to make it easier. I 

have listed some here in the book and I’ll cover new ones on my website as 

they come out. Keep in mind that any content you create for your custom 

tab should be no wider than 810 pixels. Anything larger will cause a scroll 

bar at the bottom of your content or could cut off important content. 
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HTML FanGate App for Pages by 

WooBox 
 

 

Just like the other apps, HTML FanGate for Pages allows you 

to add custom tabs and content to your Fan Page. Point your 

web browser to http://woobox.com/customtab and look for 

“Get Started For Free” button at the bottom of the page to 

get started. Logging into your Facebook account will give 

WooBox access to your fan pages and let you install and manage their apps 

on your business fan pages.  

 
Custom Fan Page Using WooBox HTML FanGate Tab App  
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Once you hit Submit your tab will look like the image below and give you 

customization options for your Fan Page. You should see a new “Welcome” 

tab on your menu just below the cover photo of your Fan Page. The option 

to turn the “Fan Gate” on or off is at the top and then you can choose the 

Fans view and the Non-Fans view under that. Both allow you to display an 

image to the maximum width of 810 pixels. The app also gives you the op-

tion to paste in and use custom HTML. It makes it nice if you already have a 

website and you want to take code from your website and display that in-

formation on your Fan Page.  

 
WooBox HTML Fangates 

Make sure your content stays under 810 pixels or a scroll bar will appear 

across the bottom of your page. If you check Hide Scrollbars you can pre-

vent the scroll bar from showing. You will have to “Unlike” your page in or-

der to see what it looks like before someone clicks the “Like” button if you 

use the fan-gatting settings. 
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You can change the name of the tab by going into “Admin Panel” at the top 

of your page. Pick a selection under “Edit Page” and then look for “Apps” in 

the left-hand menu and select that to see a list of apps you have installed 

on your page. 

 
Change Custom Tab Name under Admin Panel Apps menu 

While in the WooBox tab settings you can scroll to and click on “Tab Set-

tings” on the left to add your custom tab name. Enter the name you would 

like and click the “Save Settings” button. With WooBox you can add as 

many custom tabs to your Fan Page by clicking on “Add Another HTML Fan-

gate Tab”. 

I use the HTML Fangate Tab app from WooBox on several of my fan pages. 

You can search for WooBox on Facebook or visit their website 

http://woobox.com. In the example below I’m using their iFrame app with 

WordPress to create a custom page with its own menu system. 
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WooBox - Custom Facebook Fan Page 

Several other apps for Facebook allow you to customize your Fan Page. 

Some of them are free and others charge you a monthly subscription fee. 
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Personally, I don’t believe in paying for something if you can accomplish 

your objective for free. WooBox has several different options for custom 

pages including a Pinterest and Twitter app to display your Pinterest Pin-

boards and your Twitter feed on your Facebook Fan Page. I recommend 

that you install both if you have a Pinterest and Twitter account. 
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Social RSS – Facebook   
 

RSS stands for Really Simple Syndication and 

sometimes Rich Site Summary. It is a way to dis-

tribute content and feed it to the web. Social RSS 

bills itself as the top RSS reader app available for Facebook Fan Pages and is 

now owned by Social Bakers. Mashable, a tech website, named the app as 

one of the Top 5 Essential Apps for your Business’s Facebook Fan Page. The 

app lets you place RSS feeds from your blog, your website or other web-

sites on your Fan Page wall feed or on a separate tab.  

There can be both benefits and drawbacks to an automated RSS feed. Fans 

might get overwhelmed with the amount of information posting to your 

page. It might make it seem too impersonal and you might lose followers. I 

typically try to limit the amount of information and then add comments to 

some of the postings. It’s also beneficial to add a manual post here and 

there to add that personal touch. Add a question to your comment to so-

licit comments back from your followers. I want to stress how important it 

is to respond to comments whether positive or negative. Nothing frustrates 

me more than a company with a Facebook page that doesn’t address cus-

tomer issues. If you aren’t prepared for the customer service aspect, then 

Facebook might not be your venue. But I can tell you that your competitors 

are probably already on Facebook or thinking about it. 
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RSS/Blog Feed 
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Social RSS App Settings 
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RSS Graffiti – Facebook Application 

 
RSS Graffiti 2.0 

RSS Graffiti accomplishes the same task as Social RSS but gives you more 

control over your feeds. You don’t have to buy a premium version to get a 

feature-rich app. Just add the app to the page you would like to use it on. 

Authorize the app and give it the permissions needed to post to your 

page’s wall. Once you get the status showing Configured in green you are 

good to go and ready to add a feed source. 
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Add RSS or Twitter Feed 

Once you have added your source you can go in and adjust the settings and 

add scheduling. 

 
Source Settings 
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Sources and Basic Settings 

 

When you click on the “Add New” button you can add either an RSS feed or 

a Twitter feed. Find the URL for the RSS or Twitter feed and copy that URL, 

then paste it white box and click “Add Source”. If everything works right, 

you should see basic feed setup and scheduling. If not, you need to check 

and make sure your URL is correct then enter it again.  

 

Scheduling Options  

Choose how often you want your feed to pull and display information on 

your page. Set your update frequency accordingly so you don’t overwhelm 

your fans. You can also delay publishing so that you can check for errors be-

fore something is posted to your feed. 

Advanced Options 

If you click on the advanced tab you have more options to add customized 

information to your feed. It could be something like “Visit our website for 

more information,” “News provided by AP” or anything else you want. Be 

creative and use it wisely. 

Click on the question mark icon to visit the Help Center on the RSS Graffiti 

website. 
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Scribd for Pages – Facebook Application 
 

PDF’s (Portable Document Format, created by Adobe) have be-

come commonplace when publishing a document to the web. 

Everything from e-books to restaurant menus gets published in 

the popular format. Involver allows you to use up to two of the basic apps 

free. The Pro Applications give you more features and different ways you 

can interact with your customers, clients or followers. If you are just start-

ing out or on a limited budget, I suggest looking for the free apps. Scribd for 

Pages lets you upload your PDF to a tab on your Fan Page. You can rename 

to tab to something different if you would like. The PDF’s automatically 

load to the page and can be shared or liked by others. 

 
Add Scribd Document 
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Scribd PDF viewer application by Involver  

Find out more about apps by Involver by visiting their website at: 

http://www.involver.com/applications. 

Polls for Facebook – Facebook Applica-

tion 
 

 Want to get the pulse of your fans? Adding a poll application 

to your page is a great way to find out how your fans feel 

about an issue, a product or anything you can poll. Keep in 

mind that there’s usually more than one app available to accomplish the 

same thing. This poll application is easy to configure and add to a Fan Page 

quickly. 

Visit https://apps.facebook.com/my-polls to start your poll. 
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Create Your Poll 

 

Create Your Poll Question 

You can publish the poll to the wall of your Business Fan Page or to your 

personal Timeline then invite friends and have them participate in the poll. 
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Share Your Poll 

Results of the poll can be viewed and shared by others and they can invite 

their friends to vote in your poll.  

Edit Poll or view results  
 

Sweepstakes – Facebook Application 
 

Run sweepstakes promotions with this application from 

WooBox. Promote your cause or your business by giving some-

thing away to your followers. T-shirts are something that are 

usually inexpensive and a great way to promote your brand. You 

can add Sweepstakes from WooBox by going to 

http://woobox.com/sweepstakes or https://www.facebook.com/sweep-

stakesapp on Facebook. 

"Companies that run sweepstakes have 50% more fans than those that do 

not." 

Forrester Research 
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Type in the word “WooBox Sweepstakes” in the search box and then click 

“Go To App” to get started. Click on “Add Sweepstakes” on the WooBox 

website after selecting the fan page you want the app installed to. Fill out 

the information and then select the “Save” button at the bottom of the 

form. 
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Add Sweepstakes 
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YouTube Tab – Facebook Application 

 

Display your YouTube Channel videos on your Facebook Fan Page with this 

free application from Involver. You can find their apps by going to 

http://www.involver.com/applications/ and clicking “Free Install” under 

the YouTube Channels app.  

 

Install the app and then add your Username/Channel Name to the settings 

below. Add the other settings accordingly and choose how often you want 

videos to post to your wall. Save the changes and return to your fan page 

and click on the YouTube icon to display your videos.  Remember that the 

pencil icon on the upper right allows you to move this application around 

on your menu. 

 

Remember videos get a lot of engagement and generate more likes, com-

ments and shares than a basic status update on your fan page. Don’t forget 

that you can also upload videos directly to Facebook. 
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YouTube App Settings 
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YouTube Videos 
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Promote Your Fan Page with 

Facebook Social Plugins 
 

Facebook Social Plugins let you share details about 

your Fan Page on blogs and other websites. This al-

lows you to gain new fans from your blogs and web-

sites. You can add anything from a “Like” button to 

your page, a “Recommendation” button for visitors 

to recommend a favorite page on your site or the “Like Box,” which dis-

plays the feed from your Fan Page, the profile photo of individuals follow-

ing your page and a “Like” button. 

You can create your own “Like Box” by going to your Fan Page and selecting 

“Edit Page.” Look for Resources on the menu to the left and then “Use So-

cial Plugins” under Connect with people. Select “Like Box” to edit your op-

tions and create your Like Box. You have eight options for editing including 

page URL, width, height, show faces, color scheme, stream, border color 

and header. Set the width and height and what works best on the page you 

choose to display your box. The more height the more faces and stream 

that will show. The last option is the header, which lets visitors know to 

“Find us on Facebook.” 
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Like Box with just fan photos 
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Find out more about Facebook Social Plugins:  

https://developers.facebook.com/docs/plugins 

More reading:  

Facebook Marketing:  An Hour a Day – by Chris Treadaway and Mari Smith 
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Ecwid Online Facebook Store 
 

Ecwid is a shopping cart application for e-commerce on Facebook and on 

the web. It is free for 10 products or less and up to $82.50 a month for un-

limited products. Installing the application is easy and starts by going to the 

Ecwid app page on Facebook at https://apps.facebook.com/ecwid-shop/. 

There is no hosting required as all stores are stored on Ecwid’s secure serv-

ers via Amazon web services. 

 

Installation 

The installation process takes less than 5 minute and involves giving Ecwid 

permission to access your Facebook account. This is pretty much standard 

for any application that you are installing to your Facebook fan page. Click 

on “Okay” to proceed to the next step. 
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Next give the app permission to manage your Pages and then click “Okay” 

to proceed to the next step. 

 

Select your fan page that you would like Ecwid installed to and then se-

lected the “Add Ecwid” button to proceed to the next step. 

 
Install Ecwid App 

The application is now installed on your fan page but you still have to set-

up your free Ecwid account and then connect to your store to add product. 

The “Shop” icon for your store is now installed on your page but product 

won’t display until you have your account established and product added 

to your store. 
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Change "Products" tab name and image 

 
You can easily do this in your Facebook page settings: 

 

1. Open your page and small triangle icon on the right side of applications 

list of the page 

 

 

  

2. Hover over the "Products" tab, click on the appeared icon with pencil 

and choose "Edit Settings" from the menu 
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3. Enter a new name in "Custom tab name" field. Click "Change" link next 

to "Custom Tab Image" field to upload your own tab image. 

 

  

4. Click "OK" 
 

The installation process will take you to step 2 were you will connect to 

your store or set-up an account with Ecwid if you haven’t already done so. 

Click the “Connect to store” button to start the process for step 2. 
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Step 2 

Register with Ecwid by setting up your free account or sign-in using one of 

your social media accounts such as Facebook, Twitter, Google and others. 

Then copy your Store ID from the Ecwid Dashboard and paste the ID # in 

the DEMO STORE box. Make sure you validate the e-mail verification within 

3 days so you don’t get locked out of your new account. 

 

The Ecwid Dashboard which is part of the Control Panel for your store pro-

vides you with the code needed to add e-commerce to your website. It also 

provides you with the Store ID code to paste in the box shown above. This 

creates the connection with your Facebook Fan Page so the items in your 

store display accordingly on your fan page. There is also a plugin available 

for those who use WordPress by going to http://wordpress.org/ex-

tend/plugins/ecwid-shopping-cart/. 

http://wordpress.org/extend/plugins/ecwid-shopping-cart/
http://wordpress.org/extend/plugins/ecwid-shopping-cart/
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Ecwid Dashboard 

Step 3 takes you to the settings for your store which allows you to set the 

layout and content for your Facebook tab. The Control Panel also is where 

you set up your store, add products, categories and view information about 

your customers, sales, promotions and orders. Take some time getting fa-

miliar with Ecwid and view a few of the getting started videos and guides 

they provide. 

http://kb.ecwid.com/w/page/15853261/Facebook#Howtoaddyour-

storetoFacebook 
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Connecting to Facebook 

The three links at the bottom take you to your Facebook Fan Page, your 

store tab on your Facebook Fan Page and back to the Ecwid Control Panel. 
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More Information: 

http://www.ecwid.com/facebook-app.html 

Facebook Page: https://www.facebook.com/ecwid 

Demo Store: https://www.facebook.com/ecwid/app_251458316228 

 

  



P a g e  | 119 

 

Promote Your Business or Cause Using Social Media | A Beginner’s Handbook 
Find us on Facebook at: http://www.facebook.com/SocialMediaBook 

Social Media Tracking Tools 
 

One of my biggest challenges with social media is staying on top of Twitter 

accounts, Fan Pages, my personal Facebook Page, LinkedIn, Google+ and 

other social media sites in this fast growing field. Luckily for me and you 

there are several tools out to make it easier to manage our social media 

campaigns. The tools listed below will help you put your social media on 

overdrive. But keep in mind to keep it personal and don’t automate all of 

your social media or you risk alienating your followers. 

 

HootSuite 

 
HootSuite is the most known and used social media management 

tools available. It is available online at http://hootsuite.com and 

as a smartphone app for the iPhone and Android phones. Hoot-

Suite lets you display the feeds of your Facebook pages, Facebook profile 

page, Twitter, Linked In, WordPress.com, MySpace accounts and a few oth-

ers. The Basic version is free with limitations and the Pro version is from 

$8.99 a month with enhanced social analytics and several other features. 

You can check out the full list of features by visiting the website to see 

what works best for you. If you want to try the HootSuite Pro version for 

30-days free follow this link http://hootsuite.com/p_4957/socialmedia-

book. Make sure you cancel at the end of the trial if HootSuite isn’t the so-

lution for you. 
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HootSuite Desktop 

You have control over how you want to display your social media sites and 

can drag and drop tabs accordingly. Schedule your post or tweets for any 

date/time of the week and view scheduled post via the new Publisher tab. 

Add RSS feeds from your favorite sites and have articles from those feeds 

automatically posted to your social media sites. 

HootSuite Analytics 

 
Find out what links your followers are clicking on along with other statistics 

with HootSuite Analytics. Overlay charts so you can see the impact your 

tweets have on your website traffic. The Pro version comes with one free 

report and you can create other reports by purchasing points. 
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HootSuite University 

 
This is an online university to help professionals increase their HootSuite 

skills and learn other social media skills. It currently is of-

fered at $30.99 a month for those using the HootSuite Pro 

Plan. When you graduate from the program you are given 

a digital badge to put on your website to show that you 

are certified. The site also has listings of social media job 

around the US and Canada. Find out more at http://learn.hootsuite.com/. 

TweetDeck 
TweetDeck is a desktop and mobile application used 

to monitor your social media accounts. Don’t let the 

name fool you because it lets you send updates to 

your Twitter, Facebook, Google Buzz, MySpace, 

LinkedIn and FourSquare accounts. There is a free 

app available for iPhones and Android phones along 

with both a Chrome desktop version and Adobe AIR desktop version. 
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Nutshell Mail 

 
Nutshell Mail is an application that monitors your social media and notifies 

you via email. Keep on top of all your social media accounts such as Face-

book, Twitter, MySpace and other sites. It is easy to set up an account, and 

if you are on Facebook you can use Facebook Connect to create an ac-

count.  
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Nutshell Mail is completely customizable and you decide what information 

you would like to receive, how much and when you want it delivered to 

your inbox. Nutshell sends all your social media updates, likes, tweets and 

more to you in a convenient email. The image below is an example of the 

email you receive to keep you on top of your social media. Think of it as a 

snapshot of all your social media sites at that moment in time. 
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No need to log onto several sites since Nutshell Mail takes care of all that 

for you. If someone has commented on any of your sites you can respond 

right from the email. It supports Facebook, Twitter, LinkedIn, Yelp, 

MySpace, YouTube, Foursquare, and CitySearch. 
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Hyper Alerts 

 
HyperAlerts is another free application that offers you alerts via email 

when something new gets posted to your social media sites. 

Just pick your settings on what time you would like HyperAlerts to send 

your notification. Pick from Hourly, Daily, Weekly or Monthly. I would rec-

ommend that you check at least daily to keep in touch with your fans. 

 

Now you just wait for the email to arrive with your notifications in a nice 

clean format. Click on a post right from the email to view the post or you 

can stop getting alerts if you choose. 
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Postling 

 
Postling is another application that sends you alerts via email when some-

thing new gets posted to your social media sites.  It also lets you manage 

your social media from one place so you can post to multiple sites. You can 

schedule the post in advance which can be a big time saver if you have sev-

eral Facebook Fan Pages, blogs, Twitter accounts, etc.  It is also smart 

enough to know when someone has commented on your pages, blogs, 

Flickr and YouTube accounts so you can respond to those post. 

Tip: Set up keywords to track what your competitors are saying on social 

media. 

Dashboard 

Manage all your social media platforms from one simple dashboard. Send 

or schedule updates right from Postling or even create a blog post. Below 

that you can manage and monitor all your brands.  

You can try it for free for 30-days just for $1 and then just $10 a month for 

up to 5 social media accounts. 



P a g e  | 127 

 

Promote Your Business or Cause Using Social Media | A Beginner’s Handbook 
Find us on Facebook at: http://www.facebook.com/SocialMediaBook 
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Monitor Keywords 

With Postling you can track keywords that are important to your business 

and reply to potential customers. Monitor tweets and post for your busi-

nesses name to deal with any potential negative tweets or posts on Face-

book. Keywords are a great way to target specific customers by seeing 

what they are talking about.  



P a g e  | 129 

 

Promote Your Business or Cause Using Social Media | A Beginner’s Handbook 
Find us on Facebook at: http://www.facebook.com/SocialMediaBook 

 
Postling Keyword Tracker 

You can visit the Postling Dashboard to review the keywords you are track-

ing. If you click on the “Reply” button to the right you can reply to a tweet 

or post. The application will also email you once a day a list of results based 

on your keywords. 
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Postling Email 

 

I would suggest you give all of these social media management tools a try 

and decide which works best for you. Follow my blog http://www.dennis-

jsmith.com for any new social media tools. If you discover something new 

please come share that at http://www.facebook.com/socialmediabook. 
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Google+ 
 

The new kid on the block (launched June 2011) was positioned to take a 

piece of the social media network pie from Facebook. It has been 

a slow climb for Google but the site has some great features in-

cluding Hangouts, Community and Events. 

 
Google+ Signup 

You can access Google+ by going to google.com/+ or plus.google.com from 

any web browser. You will need a Google Account if you don’t already have 

one. If you have Gmail then all you need to do is login and setup your 

Google+ profile. 

 
Google+ Sign in 
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Google+ has roughly over 150 million users as of its 1st anniversary. Its rate 

of growth since launching has been amazing, but has since slowed down. 

Google+ now offers Pages for businesses, Events and just recently added 

Community.  

Find out more about Google+ at:  

https://www.google.com/+/learnmore/ 

Check out my blog at http://www.dennisjsmith.com/+ news for the latest 

Google+ information. 

Home 

The Google+ home page contains your stream which is like the Facebook 

News Feed, along with controls to view others streams or your saved 

searches. It also shows you who you may know, suggested communities, 

community invites, recent photos you have taken, the top 5 trending topics 

on Google+; any Hangout invites and suggested pages to add, game sugges-

tions and the ability to create an Event, which is a recently new feature. 

 
Google+ Home 
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Profile 
The profile button on the Google+ navigation menu takes you to your pro-

file and displays your posts. This is where you add any important infor-

mation about yourself such as occupation, hobbies and education, places 

lived and contact information. It is up to you if you want to make this infor-

mation public or just share it with specific people in your Circles. From your 

Profile click About on the Profile menu and “Edit” in each section to start 

editing the different parts of your profile.  Just hover over an item to edit 

then click, make the edit and then click the save button or cancel. This is 

where you also add a cover photo and a photo of yourself. You can change 

either the cover photos or the profile photo. Be creative with your cover 

photos and I suggest changing them often for a fresh look. 

 
Updating Google+ Profile Places 
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Google+ Profile 

You also get information on how many are in your circles and how many 

have you in their circles. 

The other areas of Google+ are covered in random order and your naviga-

tion might be different. The navigation icons on Google+ can be dragged 

and dropped into any order you like. The Home button is the only icon that 

cannot be moved. 

Communities 

This is the newest area of Google+ and kind of like Groups on Facebook. 

This feature allows you to connect with other Google+ users who have a 

same interest as you do. You can create your own communities or join oth-

ers on the social network. Discussions can be broken down and to different 

sub-topics. Post can include photos, video, links and events. Look for my 

WordPress Lovers! Community and join the discussion. 
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Communities on Google+ 

Events 

Events on Google+ are a great way to promote a local event, virtual event 

or Google+ Hangout. Search and browse for public events from the main 

events page. 

 
Google+ Events 

Pick an event to view the details of that specific event. 
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Google+ Event Details 

Create a new event and Invite those in your Circles or send out invites via 

e-mail address. Google+ even lets you pick a look for your event and then 

you fill out the details. 

 
Google+ Create Event 

All of your Events are added to your Google Calendar. You can even see if 

your schedule is open before you create or join an event. If only Facebook 

could just improve on their events, and make it easier to create and share. 
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Hangouts 

One of my favorite features on Google+ is the video chat feature known as 

Hangouts. You can have up to 9 of your friends or business associates par-

ticipating in live video chat. Users can connect and hang out, share screens, 

share Google docs and more. Hangouts live lets you broadcast your 

hangout live via YouTube. 

 
Google+ Hangouts 

 

If you haven’t used Hangouts you will have to install the plug in the first 

time. Then you are ready to invite others to your hangout. There are many 

uses for Hangout including talking to your best friends, a business meeting, 

talking to customers or best of all, chatting with family members around 

the country or world.  
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Google+ Screen Share 

The Google Talk Screen Sharing feature of Hangouts gives one the ability to 

share your screen with others. You can host a mini-webinar if you want and 

share a PowerPoint presentation, or teach others how to use a specific ap-

plication. 

Hangouts On Air lets your broadcast your Hangout live over YouTube and 

your website. The Hangouts On Air is automatically saved to your YouTube 

account so others can watch it anytime. Google recommends that for best 

connection you use a high-speed broadband connection that is hard wired. 

Make sure your room is well lit and that you have a decent microphone for 

quality audio. If you have a Hangouts On Air visit my fan page and post a 

link to your Hangouts for others to see. Find my YouTube videos and future 

Hangouts On Air at http://www.youtube.com/djsmithidaho. 

Circles 
 

Google+ Circles lets you share your posts, photos, videos or other infor-

mation with specific people. Have a photo you only want to share with your 

family members? You can do that with Circles.  
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Google+ Circles 

Have a document you want to share with co-workers? You can do that with 

Circles, where you can choose who can view your personal profile infor-

mation. The chart below shows who can see your information when you 

post on Google+. 

 

 
Google+ Circles 
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Messenger 

Messenger, formerly known as Huddle, is part of the Google+ Android and 

iPhone mobile application. It is group messaging that lets you chat with 

your “Circle” of friends via text. I could see this being a great way for com-

panies to communicate with employees or keep in touch with friends or 

family. 

 
Google+ Messenger 
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Saved Searches 

 

If you have used Google Alerts (search topic notification) you will under-

stand the premise behind Saved Searches. Saved Searches let you find top-

ics of interest so you can share information with your Circles. Just type in 

the search topic you are interested in and click the search icon. Then click 

on the “Save This Search” button to save your searches. When viewing a 

saved search click the “Remove saved search” button to the right to delete 

the search. 

 
Google+ Saved Search 

 

Explore 

 

You can Explore Google+ and view your saved searched by clicking on the 

“Explore” button in the Google+ navigation menu to the left. It’s a way for 

you to view those posts that are hot on Google+ and what is trending on 

the social network. The arrows to the left will show if that topic is trending 

up, down or stable. 
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Photos 
 

Photos always generate a lot of discussion when posted in your stream. 

Google Photos makes it easy to upload photos and video for sharing. Im-

ages from the mobile app can be set for “Instant Upload” to Google+. You 

get notification when those photos have been uploaded, then you can 

choose which photos to share and with whom to share them.  

 
Google+ Photos 

 

Photos from your PC can be added by dragging files and dropping them to 

the top of your stream. You can also tag others in your photos just like Fa-

cebook and organize your albums. 

 

Local 

Google+ Local gives you recommendations for local businesses and also al-

lows you to publish reviews. Additionally, Google+ Local and Maps also 

now feature detailed reviews and ratings from Zagat, who was acquired by 

Google in September 2011. 
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Google+ Local 

 

+1 Button 

 

Google’s +1 button is the equivalent of Facebook’s “Like” button. You can 

+1 a post on Google+, a website, a blog post or article on the web. When 

you +1 something on the web that +1’s is stored and displayed on your 

Google+ profile under the +1 tab on the top menu.  
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Google+ Mobile 
 

The mobile version of Google+ continues to evolve along with the web ver-

sion. There is both an Android version and a version compatible with the 

iPhone, iPod Touch and iPad (Requires iOS 4.0 or higher). Visit the Android 

Market (http://market.android.com) to download the Android app and the 

Apple App store for the iPhone, iPod and iPad app. 

 
Google+ Mobile 
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Google+ Pages for Business 
 

Google+ Pages for businesses launched November 2011 but does not come 

close to what Facebook offers. Just like Facebook you have one profile but 

can have multiple pages for your business or products. You can manage 

your page by hovering over the box of the page you would like to edit in 

the “About” section. Add more page managers or edit the page settings un-

der the Settings menu by clicking the wheel on the upper right.  

 
Google+ Manage Pages 
 

By clicking the blue “Switch to this page” link you will be taken to your page 

so you can post to the stream. You can edit the profile of your page by go-

ing to the “About” tab and click on “Edit”. It is pretty much like your per-

sonal profile page so just make sure you have enough information so oth-

ers will know what your business or product is about.  

 

Create a Page 

You can create a new page by clicking on the red “Create New Page” but-

ton to the upper right under Manage Your Pages. Pick a category related to 

the type of page you would like to create. The choices are Local Business or 

Place, Product or Brand, Company/Institution/Organization, Arts/Entertain-

ment/Sports and Other.  
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Create Page 

Fill in the required information under “Add your info”, agree to the page 

terms and click on the create button. Next, add some basic information 

about your company or your product and a profile photo such as product 

or company logo.  

 
Adding Page Basics 

Continue and share your page with your Circles and friends. Google pro-

vides you with a walk-thru of the different area of your new page. Don’t 

forget to add a cover photo and start posting on your page to get your mes-

sage out. Google+ has increased the size of the cover photos on business 

pages. 
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My Google+ Social Media Page  

 

Google+ does not have applications to give your page more functionality. I 

think this is one of my biggest disappointments about Google+. It is also 

probably the main reason why Google+ is not a threat to Facebook at this 

point. Facebook is still the big player when it comes to marketing your busi-

ness using social media. However it is still a good idea to have a presence 

on Google+ that you maintain just like your do your Facebook Fan Page. 
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Google+ Tips and Tricks 
 

Google+ feels more like a community and since its launch users of Google+ 

have shared helpful tips and tricks. Here are some of the tips I have found 

most helpful for new users. 

Google+ Keyboard Shortcuts 
 
Enter *Word* to produce Word in bold 

Enter _Word+ to produce Word in italics 

Enter -Word- to produce Word in strikethrough 

Space Bar to scroll down your stream 

Shift Key and Space Bar to scroll up your stream 

Letter J will scroll one post down 

Letter K will scroll one post up 

Return will allow for posting a comment 

Tab and Return will add the comment 

 

Google+ Post and Stream 
 

Mute a post – Easily mute other post comments by clicking on the down ar-

row at the upper right of a post. Select “Mute this post” to avoid any addi-

tional comments flooding your stream. 
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When tagging someone in a Google+ post use the + symbol and then begin 

typing the name of the individual you want to tag. Google+ will populate a 

list to select from. Select the user and hit enter. 

Incoming Stream will show you the posts of others who have added you to 

their circles that you have not added to one of your circles. 

More Google+ Resources: 
 

http://mashable.com/2011/07/16/google-plus-guide/ 

https://www.google.com/+/learnmore/ 
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The Pinterest Craze 
What is Pinterest? 

Pinterest (http://www.pinterest.com) is a 

hot new social media site that lets users 

“Pin” to post their “likes” in the form of 

images onto virtual boards. The site has about 13 million unique users ac-

cording to comScore in January of 2012 and users spent an average of 89 

minutes a month pinning their likes, while Google + users spent only an av-

erage of three minutes a month on the barely a year old social media site. 

It is popular amongst women typically between the ages of 25-44 years old, 

but that is changing as more men join the site. In the U.S. Pinterest users 

typically share fashion, food, arts and crafts, gifts and hobbies, whereas 

U.K. Pinterest users typically share business related pins such as blogging 

resources, SEO Tips, Marketing and also craft related pins. Pinterest is in 

beta and currently “invite” only so you need to have an invite from a friend 

or Pinterest to start pinning. The site has been popular with internet mar-

keters as it has shown to drive traffic to websites. Recently the site has 

been in the news due to an article about a spammer making money off af-

filiate links. Pinterest has said that it is monitoring the situation to making 

sure the site isn’t vulnerable to spammers and the like. 

 

Source:  

http://techland.time.com/2012/02/28/the-average-user-spent-only-three-

minutes-on-google-last-month/ 

Getting Started With Pinterest 

 
Pinterest is a great place to connect with others who like the same topics 

you have interest in. It is also a great place for those looking for infor-

mation on a variety of topics. Infographics are very popular on Pinterest 
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and usually contain interesting statistics on subject matter from social me-

dia, technology and more. You can upload photos from your computer to 

pin, which is very beneficial for photographers. Bloggers can pin a new blog 

post which has the potential to be repinned hundreds of times. If you are a 

crafty type you can share your latest creations by pinning them to your Pin-

terest boards. 

Account Set-Up 

 
You can choose either your Facebook or Twitter account to create your 

new Pinterest account. When you sign up with Facebook you are able to 

share out your Pinterest activity to your Timeline. If you don’t have a Face-

book or Twitter account you can sign-up via your email address. 
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Create Your Pinterest Account 

Pick your user name and enter your e-mail address and a password. 

Remember to use passwords that are easy for you to remember but 

hard for others to guess. 
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Pinterest Invite Friends  

 

Log on to Pinterest with Facebook, Twitter or your e-mail address and the 

password established when signing up for Pinterest. 

 
Pinterest Login Screen 

Edit Profile Settings 

 
Editing your Pinterest profile settings is easily done from the users menu. 

Click the down arrow next to your name and select “Settings” from the 

menu. This will bring up the “Edit Profile” page and allow you to make 

changes to your profile settings. The first box is where you input what e-

mail address you would like notifications and email from Pinterest sent. 

Keep in mind that this email address is not public information. Just below 

that is Notifications and clicking the “Change Email Settings” box will take 

you to a page where you can turn on or off different notifications.   
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Pinterest Edit Profile Screen 

Those notifications are for Comments, Likes, Repins, and Follows from oth-

ers on Pinterest. It also allows you to set what format you want to receive 

that information in and the frequency. Make your changes by toggling the 

on/off switch and then “Save Settings” at the bottom. 

 
Reset Pinterest Password 
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Pinterest for Business 

 
Pinterest for Business is new and allows you to create an account just for 
your business. If you have an existing personal Pinterest account you are 
using for business it can be switched over. You can get started by going to 
http://business.pinterest.com. 
 

 
Registration for Business Pinterest 
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Pinterest on iPad and iPhone 
 

Select “Join as a Business” and then fill out the form to create your busi-
ness account. Add your business logo and fill out a description of your busi-
ness and include your website. 
 
Pinning, re-pinning and liking is just how you do it in the person version of 
Pinterest. See the following section for more on how to do that if you are 
new to Pinterest. 
 

Pinterest Analytics  

The best thing about Pinterest for Business is the ability to see statistics 
from your website for your pins, repins, impressions, clicks and more. 
When you are logged in you will see you name in the upper right hand cor-
ner. This is your menu to view your Pins, your Pinboards, Settings, Analytics 
and more. Select Analytics from the menu to most recent stats or select a 
date range from the upper left. 
 
More information: 
http://business.pinterest.com/analytics/ 
 



P a g e  | 158 

 

Promote Your Business or Cause Using Social Media | A Beginner’s Handbook 
Find us on Facebook at: http://www.facebook.com/SocialMediaBook 

 
Track Impressions and Reach 
 

Pinterest for Beginners 

 
Now that you are on Pinterest you might wonder what to do next. Well, 

Pinterest is about pinning and sharing the things in your life that you love 

or have an interest in. My passion is social media and WordPress along with 

things we all love such as food, fashion, travel, technology and writing to 

name a few. It is up to you what types of things you would like to “Pin” to 

your virtual pinboards on Pinterest. Pinterest will make some topic sugges-

tions when you first start, but you can create any pinboard you would like. 

Below are some of the pinboards I have created including one with articles 

about using Pinterest and marketing your business using Pinterest. Check it 

out and feel free to “Like” and Repin anything you find interesting. 
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Pinning, Re-Pinning, Like 

When ready to start pinning you will need to setup your web browser so 

you can pin items you find on the web. Visit http://pinter-

est.com/about/goodies to find out how to install the Bookmarklet “Pin It” 

button to Chrome or you can also install the Pinterest app for iPhone, 

iTouch or iPad. There currently is not an app available for Android users but 

there are some 3rd party apps. When you find something of interest that 

you would like to share just click the “Pin It” button on your browsers 

bookmark bar. Most websites are also adding the button to articles and 

product pages.  

 
Pin It Button on WordPress Post 

Create a Pin 

By clicking on the “Pin It” button a box will appear to let you edit infor-

mation before pinning it. Highlighting text on the page you want to pin will 

copy that text and paste it into the box below. You can add up to 500 char-

acters of text. Next select the Pinboard you would like to pin your new item 

to and click the “Pin It” button. If you scroll down the list of pinboards you 

have an option to create a new pinboard. Select the box next to Twitter if 

you would like to tweet and share your new pin on Twitter. 

 

Pinterest Tip: Look for the Pinterest Widget for Chrome in the Chrome 

Web Store. This makes it easy to pin items you find on the web to your Pin-

terest Pinboards. 
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Create Pin 

 

If more than one image is available on a page you will see arrows that will 

let you forward through those images. Remember you want to catch the 

attention of others so look for images that stand out. 

  

Following Others 
Getting Followed 

If you are wanting to get followed by others the best thing to do is invite 

your friends to Pinterest. I talked about how you do that in the beginning of 

this chapter. Let people know how to find you with the “Follow Me” button 

on your website, blog or any offline marketing print material. If you are us-

ing WordPress do a search for “Pinterest” plugins and widgets. Make sure 

to like the pins from other Pinterest users or leave a comment on some-

thing you like. That way others will check out your pinboards and follow a 

specific pinboard they like, or follow all your pinboards. If you connected to 
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Pinterest via Facebook your activity on Pinterest gets shared out to your 

Facebook Timeline. You can turn this feature off by going to your profile on 

Pinterest, select “Settings”, scroll down to Facebook and slide “Add Pinter-

est to Facebook” to off and then “Save Profile” at the bottom. The best way 

to get followed is to keep pinning interesting information and photos to 

your pinboards. 

 
 

Pin Etiquette 

Make sure you credit the source of anything you might pin on Pinterest. 

Here is what Pinterest has posted on their website.  

Be Respectful 

Pinterest is a community of people. We know that individual tastes are per-

sonal, but please be respectful in your comments and conversations. 

Be Authentic 

Pinterest is an expression of who you are. We think being authentic to who 

you are is more important than getting lots of followers. Being authentic 

will make Pinterest a better place long-term. 

Credit Your Sources 

Pins are the most useful when they have links back to the original source. If 

you notice that a pin is not sourced correctly, leave a comment so the origi-

nal pinner can update the source. Finding the original source is always pref-

erable to a secondary source such as Image Search or a blog entry. 
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Report Objectionable Content 

We do not allow nudity, hateful content, or content that encourages peo-

ple to hurt themselves. If you find content that violates our Terms of Ser-

vice or Acceptable Use Policy you can submit the content for review by 

pushing the “Report Content” link. 

Tell Us How to Make Pinterest Better 

We're just getting started, so there are going to be bumps here and there. 

Let us know what's working, what's not. Even though we don't always have 

time to respond to each and every email, we take your input seriously. You 

can get in touch with us anytime at http://support.pinterest.com. 

Marketing with Pinterest 

 
Many are finding out about the power of Pinterest due to the site driving 

traffic to their businesses website. I have seen stories published talking 

about sales being up at craft stores because someone has seen something 

they like on Pinterest. I am not a big fan of spamming but I believe in shar-

ing useful information and using social media to sell product. If you are go-

ing to use social media just to sell, you probably won’t have much luck hav-

ing others follow you. But if you establish relationships and pin useful items 

you probably will succeed. Try using the 80/20 approach when pinning on 

Pinterest when it comes to marketing. Take the time to comment on other 

Pins so that others might follow you. I try to ask a question when I pin 

something to get others to comment on my pins. 
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SEO Tips for Pinterest 

 

Just like Twitter you can use the #hashtag when pinning to your pinboards. 

Just don’t get hashtag happy and keep it to 2-3 hashtags at the most. Keep 

it relevant to what you are posting to make your item easy to find when 

someone does a search on Pinterest. 

Some Famous Pinners 

 

http://pinterest.com/marthastewart 

http://pinterest.com/ellentv 

http://pinterest.com/barackobama 

http://pinterest.com/oprah 

http://pinterest.com/katiecouric 

More Information on Pinterest:  

https://help.pinterest.com/home 
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In The End 

 
Social media continues to evolve and social media sites will become part of 

the norm when it comes to promoting a business or cause via the Internet. 

It is up to you to choose how you want to integrate your needs with social 

media. It is unbelievably easy to get started compared to years ago when 

you needed an expert to create a website. 

Now you can be up and running a social media campaign in the course of a 

weekend. Remember there are many resources found within WordPress, 

Blogger, YouTube, Facebook, Pinterest, Google+, Twitter and the other so-

cial media we have talked about. I hope you will take what I have shared 

and use those resources to your benefit and create something that can 

take your business or cause to new heights. 

In the end, it is really not the end but the beginning of your social media 

endeavors. Find me on Blog Talk Radio on my show Social Media Talk at 

http://www.blogtalkradio.com/socialmediatalk or go to my website and 

sign-up for my free monthly newsletter.  

 

If you enjoyed my book I would appreciate it if you go to Amazon.com, Fa-

cebook or a favorite blog and leave a review. I hope to have more books 

out soon to help make social media, Facebook and WordPress easier for 

you. 

Thank you, 

#Dennis 

Promote your Business or Cause Using Social Media – A Beginner’s Hand-

book 

http://www.dennisjsmith.com 

http://www.facebook.com/socialmediabook 

http://www.facebook.com/smtalk 
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Glossary 
 

Blog:  Sharing articles that you write and post online to share with others 

who share an interest in the subject matter you write about. 

Blogger:  Blog hosting website owned by Google and started in 1999. There 

is no charge to create your own blog and it is easy for most beginners. Not 

the best choice for professional bloggers or businesses. 

Facebook:  The largest social media website on the planet. Started in 1994 

and now boasts over 750 million active users. 

Fan Page:  It is a free page on Facebook that followers can “Like” to follow 

a business or a cause. It is often used to promote a business or cause 

through a live feed, events, discussion and other marketing tools. 

FBML:  Also known as Facebook Markup Language. It allows developers the 

ability to build application for the Facebook platform. FBML is a subset of 

HTML with some of the elements removed. FBML was discontinued in early 

2011 and replaced by iFrame. 

Hosting:  A hosting service is a type of Internet hosting service that allows 

individuals and organizations to make their own website accessible via the 

World Wide Web. WordPress blogs can be hosted and accessed via the 

WWW. 

iFrame:  Application used with Facebook that replaced FBML(Facebook 

Markup Language) in early 2011. It is used along with HTML and other web 

based code to create custom Facebook Fan Pages. 

Optimization:  SEO or Search Engine Optimization is a process of improving 

the target traffic and the quality of traffic driven to your website via search 

engines such as Bing, Google, Yahoo and others. 

Repin: The act of pinning an item already on Pinterest to your pinboards. 
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Pin: Image added to a board on Pinterest. 

 

Podcast:  A podcast is an audio file that is distributed by subscription over 

the Internet. It is generally intended to be listened to on a portable device 

such as Apple's iPod or other MP3 readers.  

Tweet:  Post or status update on Twitter with 140 characters or less. 

Twitter:  Social media website in which users send “Tweets” using a web 

browser or cell phone application or email. 

WordPress:  Blog-hosting website and open-source software that allows in-

dividuals or businesses to create a blog using many different themes. 

WordPress is a great choice for both beginners and professional bloggers. 

 

Online Resources 

Websites:  

http://www.dennisjsmith.com 

http://www.ilearnwp.com 

http://www.greenhostusa.com 

Facebook:  

http://www.facebook.com/socialmediawriter 

http://www.facebook.com/socialmediaidaho 

Twitter: @socialmediadjs 

Instagram: http://instagram.com/djsmithpix 

LinkedIn: http://www.linkedin.com/in/socialmediadjs/ 

Learn more: http://dennisjsmith.com/newsletter 

 

http://www.dennisjsmith.com/
http://www.ilearnwp.com/
http://www.greenhostusa.com/
http://www.facebook.com/socialmediawriter
http://www.facebook.com/socialmediaidaho
http://www.twitter.com/socialmediadjs
http://instagram.com/djsmithpix
http://www.linkedin.com/in/socialmediadjs/
http://dennisjsmith.com/newsletter
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In Memory  
Maggie Mae Smith 

4/18/2014 

 

We will miss you Doggy Girl! 

 

 

 

 


